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L INTRODUCTION

The Los Angeles Sports and Entertainment District is being proposed as a mixed-use
retail dining and entertainment district to be developed in downtown Los Angeles.

The District would be developed adjacent ta the Los Angeles Convention Center and the
STAFLES Center along Olympic Boulevard and Figuerca Avenue in the South Park
district of downtown. The project itself is to be iocated primarily on six blocks — three
along Olympic between Cherry and Figueroa and three along Figueroa between Olympic
and 12" Street.

FPROPOSAL

The proposed District includes retail, restaurant and entertainment space as well as
general and medical office space.

Table 1 summarizes the land uses proposed for the six blocks of the site.

PARKING STRATEGY

The applicant has propesed = parking strategy comprised of the following components:

1. Coordinate the project's parking supply with the management
program already in place as part of the South Park Event Parking
and Circulation Management Plan,

2. Provide employee parking off-site connected to the project by a
shuttle bus system,

S Provide enough parking on-site fc accommodate the wvisitor
parking demand generated on a typical day, and

4. Arrange engugh off-site parking to accommodate the overflow
visitor parking demand on peak days.



This strategy has been successful in providing the parking for the STAPLES Center in
that a portion of the parking demand is met on-site and a portion is met in leased and

private spaces off-site.

This strategy has resulted in increased pedestrian activity in the South Park District of
downtown Los Angeles, especially in the Figuersa Avenue corridor between the
STAPLES Center and the Financial District to the north. The pedestrian activity has led
to longer restaurant hours and increased business aclivity in the area.

The parking strategy proposed by the applicant for the L AS & ED has been endorsed, in
concept, by the Central City Association who believe that the increased pedestrian flows
that result from the combination on-sitefoff-site parking program is beneficial to the

greater downtown area.

PARKING SUPPLY IN THE AREA

The parking supply in the vicinity of the LAS & ED includes the parking that will be
developed for the project, the parking for the STAPLES Center and the Los Angeles
Convention Center, and the private parking in the area,

The STAFLES Center will construet a 2, 200-space parking structure adjacent to the LAS
& ED. The Los Angeles Conventioh Center {LACC) has over 5,000 parking spaces in its
inventory — up to 3,100 of which are made available to events at the STAPLES Center
when there are no event conflicts with LACC activities.

In addition, the area bounded by Seventh Street to the north, Grand Avenue to the east,
the Santa Monica Freeway to the scuth and the Harbor Freeway to the west provides
1,000 on-street curb parking spaces and 18,450 off-street commercial parking spaces.
As a result of the increased activity generated by the STAPLES Cenier, many of these
commercial spaces are open to the public for nighttime and weekend parking. It is
expected that the private parking entrepreneurs would continue to market their supply to
the visitars of the LAS & ED.



Il. PARKING ANALYSIS

ZONING CODE

Table 2 shows that the City of Los Angeles Zoning Code requires that the project supply
6,259 spaces to meet Code requirements. Since the project proposes to supply a total
of 5,310 spaces on-site, the project as proposed would fall 849 spaces short of Code
requirements. However, this estimated shortage does not take inte account the 775 off-
site spaces proposed to accommodate employee and special event parking nor does it
take into account the mixed-use nature of the proposed development.

SHARED PARKING

The Los Angeles Zoning Code allows the parking demands of mixed-Use projects to be
evaluated by analyzing the shared parking aspects of the development.

Shared parking recognizes that parking spaces ¢an be used to serve two or more
individual land uses without conflict or encroachment. The shared parking phencmenon
has long been cbserved in central business districts (CBD), suburban comimunity
districts, and other areas where iand uses are combined. Shared parking is reaily the

result of two conditions:

1. Variations of the peak accumulation of parked vehicles occur because of time
differences in the activity patterns of adjacent or nearby land uses (by hour, by
day, and by season). For example, a parking facility can be used by office
employeeas during the day and serve patrons of an adjacent cinema at night.

2. There are clearly relationships among land use activities that result in people being
attracted fo two or more land uses on a single automobile trip to a given area aor

mixed-use deveiopment,



Appendix A presents a detaited discussion of the shared parking phenomenon and a
descrption of a national study conducted by Barton-Aschman Associates, inc. for the
Urban Land Institute (ULI). Data on the hourly and seasonal fluctuation of parking
demand by land use and data on peak parking demand ratios are presented and

discussed.

SHARED PARKING PARAMETERS

In ordet to evaluate the number of spaces needed under shared parking conditions, a
number of characteristics regarding a particular development must be known. The most
important of these characteristics are the mix of land uses within the project and the size
of each individual land use.

Other parking-related factors must be estimated in order to determine peak parking
demand by hour. This discussion explains the assumptions used in the LAS & ED
analysis and describes the background documentation used for each of these factors.

Parking Ratio

Figure 1 of Appendix A shows the peak parking demand ratios found during the ULI
shared parking study. These figures represent national averages for individual land uses.
During the course of the |ast ten years, Barton-Aschman Asscciates, Kaku Associates and
other consulting firms have conducted numerous studies in California in order to adjust the
national parking demand factors to represent California conditions.

While most parking ratios were found to closely parzllel national ratios, California
conditions suggest that sdiustments to the national averages should be made to large
retail centers, restaurants within shopping centers, large multi-screen  cinema
developments, residential developments and hotel parking supplies.



Parking occupancy counts at Southem California retail'entertainment centers were used to
identify appropriate parking demand rates for the proposed project. Where data was not
available, parking requirements from the Zoning Code were used as the estimate of peak
demand. The estimated peak parking demand of 1.0 space per dwelling unit was based
on the ULl parking demand data as well as on recent downtown residential projects in
Long Beach, Pasadena and Santa Monica.

The Los Angeles Zoning Code rates were used to gquantify Hotel Rooms and Hotel
Barrquet space parking demand. In the case of office and retail land uses, the parking
rates used in this analysis matched the rates found in the Urban Land Institute Study
referenced above. |n the remainder of the land uses, the parking rate was based on the
UL rate but modified to reflect the downtown location of the project — but in all cases, the
rates were higher than those required by the Zaning Code.

The rates used for individual land uses are as follows:

Land Use VWeekday Rate Weekend Rate
Office 3.0 spf1,000 sf 0.5 sp/1,000 sf
Eetail 3.8 5p/1,000 sf 4.0 spft1, 000 sf

Restaurant, Might

Club, Entertainment 10 sp/1,000 sf 10 spd1,000 sf

Theater 0.2 spfseat 0.3 sp/eeat
Medical Office 5.0 5p/1,000 sf 5.0 sp/1.,000 sf
Hesalth Club 5.0sp/M.000 sf 5.0 sp1,000 sf

Mede Split

One factor that affects the overall parking demand at a particular development is the
number of visitors and employees that arrive by automobile. In the case of LAS & ED
analysis, it was assumed that 75% of the office workers would arrive by automobile (based
on empirical data for office mode split in downtown Los Angeles). Hotel rooms and

residential units were calculated with 2 100% auto mode split because the parking rates



used already reflect transit and taxi usage factors. Other uses would see 80-85% auto

usage.

Auto Occupancy

The LAS & ED Shared Parking Analysis used the national averages for auto occupancy

for all land uses. No changes were made to the UL average rates.

Captive Market

Figure 4 of Appendix A suggests that CBD mixed-use projects have an average of &1
percent of their patronsivisitors captured within the site itself,

Two sets of internal capture patterns were estimated for this project depending on whether
or not a concument event was going on at the Convention Center andfor the STAPLES
Center. A smaller internal capture was assumed if no events were underway at the LACC
or the STAPLES Center. If events wete underway, it was assumed that some of the
patrons to the event{s} would eat a meal, shop or visit some of the entertainment venues
as part of thefr downtown trip.  Thus these customers would already be parked in the
Convention Center or STAPLES Center lots and would not have to be accommodated in
the project’s parking supply.

Tha estimate of internal capture was based on the market surveys prepared for the
project. These surveys estimated that the retail and restaurant venues at the project could
expect as much as one-third of their traffic to be walk-in from the event visitor.
Approximately one-guarter of the entertainment visitors would come from the other venues
or the other land uses within the project. Internal capture to other land uses within the
project was estimated to be in the 5-10% range for all uses except the hotel banguet
facilities where 25% of the guests were estimated to already be on-site {(Convention

Center visitors or hote! guests).



Seasonal Variations

Two time periods were tested. A shared parking analysis was completed based on peak
month of the year. For this particular combination of land uses, the month of June was
found to represent peak conditions. In June, all land uses on the site except retail are
experiencing peak demand of 100% of their annual peak except retaill. In June, retail
experiences 75% of its December demand. Thus for this project, a June day reprasents
the peak day of the year.

Project parking demand was also calculated for more typical day conditions. This typical
day would likely occur in the January-March fime peniod when the retail restaurant and
entertainment land uses are at approximately 75% of their June peak. The live theater is
estimated to be at 50% if its peak and the hotel banguet space would only experience
33% of its peak demand,

Weekday vs. Weekend

Each shared parking analysis measured the parking demand on 2 weekday as well as on
a Saturday. The primary variation on weekday vs, weekend parking demand occuirs
because of the slightly higher restaurant and entertainment demand on weekend nights.

PROJECT SHARED PARKING DEMAND

Concurrent Events at LACC andfor STAPLES Center

Separate analyses were conducted for conditions with and withoul concurrent events at
the Convention Center and/or the STAPLES Center. Again, if concurrent events occurred,
mare people could be expected to walk into the project {people who were already parked
in the area, but not in project parking). Therefore, with concurrent events, parking demand
at the project would be expected to be lower than would oceur if all site visitors came
directly to the project. The project parking demand under these two scenanos is as
follows:



Scenario Peak Parking Demand

Weekday §-9 PM Saturday 8-8 PM
With Concumrent Events 7.740 - 77T (see Table 3)
Mo Concurrent Events 8309 85,309 (see Table Q)

As can be seen, if no concurrent events are underway, the parking demand at the project
would be increased by approximately S5-600 spaces. However, if no event were underway
at the STAPLES Center, an additional parking supply of 2,200 spaces would he available
to project visitors, These spaces, located in the parking structure on the Qlympic West
block, are usually reserved for the visitors {o the STAPLES Center. However, if there were
no event at the STAPLES Center, these spaces would be available for the visitors to the
LAS & ED.

Thus the controlling scenario for the preject, in terms of parking demand analysis, is the
scenanic with a concurrent event {and without project access to the 2,200 STAPLES
Center spaces on the Olympic West block). The remainder of the analysis in this report
will thaerefore deal with the “With Concurrent Event” scenario.

PEAK PARKING DEMAND

Tahle 3 presents a summary of the shared parking analysis results for Peak Day
conditions.  The project parking demand will peak in the evening hours when 7,770
vehicles would park in the project on a weeknight fram 8-9pm and 7,777 spaces would be
filled en a Saturday night during the same hour. Appendix B contains the defailed shared
parking worksheets,

Employee vs, Visitor Parking Demand

The project developer has stated his intention to park employees of the project off-site to
the east of the project site in [eased and/or owned spaces, These employees would be




connected to the site by a shuttle bus system similar to that used for the STAPLES

Center employees today.

Tables 4A-4C show the split of employee vs. visitor spaces generated during the three
peak hours of the week. The off-site employee parking program would have to
accommodate approximately 550 daytime employee spaces (Table 4A) and 775
nighttime employee spaces (Tables 4B and 4C).

The remaining parking demand weould be generated by visitors to the site. With visitor
parking, it is necessary to provide a supply slightly in excess of the actual demand so
that visitor search patterns do not become too frustrating for the customer. Tables 4A-
4G show the parking supply needed to serve the visitars to the project if a 5%
“gversupply” is provided. This project would reed to provide 2 supply of approximately
7.355 spaces if all visitor demand was to b2 met on site.

PARKING SUPPLY vs. PEAK DAY DEMAND
As shown in Table 5, the project proposes to provide a total of 5,310 spaces on-site.

On a Peak Day Saturday night, the proposed project parking supply would be 2.044
spaces short of meeting the total demand on-site. Thus there would be approximately
2,050 project visitors' vehicles |ooking for off-site spaces on a Peak Weekend night. A
similar number of off-site spaces would be scught on peak weeknights during the
summer months {typically Thursday and Friday nights}.

TYPICAL DAY CONDITIONS

Table 8 shows that the parking demand of a Typical Day at the project would range
between 5,525 and 5,466 spaces — on a Friday and Saturday evening between 8-8pm,
respectively. This represents a reduced parking demand of approximately 2,300 when
compared to Peak Day conditions.




Table 7B shows that the peak visitor supply wouid need to be approximately 5,200
spaces to fully accommodate Typical Day visitor parking demand on-site. With 5,310
on-site spaces proposed, Table 8 shows that the project would meet the on-site visitor
demand during the peak hour of the week under Typical Day conditions.

PARKING MANAGEMENT

Parking at the LAS & ED will be influenced by the varied activity schedules of the
STAPLES Center and the Los Angeles Convention coupled with the varying day-to-day
activity patterns of the LAS & ED itself. Visitors to the project will face different parking
situations depending on sporting events, conventions, theater crowds, hotel banquets,
atc. Because of the different visitor parking conditions, the project would coordinate its
parking supply with the STAPLES Center parking management program.

The project parking supply would be coordinated with the STAPLES Center parking in
that both supplies would be operated by the sarme management firm, and thus available

parking from one venue would be offered to visitors to the other venue.

The STAPLES Center parking supply is afsc part of the South Park Event Parking and
Circulation Management Plan. In this program, the traffic and parking demands of the
multiple venues in the area are managed to provide visitors with information on optimum
routes and the locations of available parking. The information is coordinated through the
South Park Traffic Management Center and disseminated to visitors through changeable
message signs, highway advisory radio, a web site and a telephona hot line.

The ILAS & ED parking supply wilt be added to the managed supplies of the STAPLES
Center and the Los Angeles Canvention Center so that visitors to any of the venues can
be offered the greatest flexibilty in finding parking during the busiest event days.

The upcoming activity pattems at the LAS & ED would be coordinated with the South
Park Event Coordinating Commitiee. This Committee meets weekly during the peak
activity season and biweekly or monthly as needed during other times of the year for the
purpose of forei::asting upcoming activity levels at the area venues. Qnce the activity
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level is known, various traffic and parking responses can be programmed. With the LAS
& ED activity levels added to the planning mix, the Committee can take better advantage

of the overall parking supply available to visitors to the combined venues.

1



lIl. CONCLUSION

The proposed parking supply of 5,310 spaces would meet peak visitor parking demand

on-site during Typical Day conditions.

During the peak month of the year, the peak hour visitor parking demand would need
7,354 spaces to fully accommodate visitor parking on the project site.  Since 5,310 on-
site spaces would be supplied, peak days at the project would see approximately 2,050
visitor vehicles parked off-site.  Thig parking demand would most likely be met in leased
spaces to the north of the project. Since the peak parking demand occurs at night, the
office spaces to the north of the project are prime candidates for shared parking

opportunities.

The parking program for the LAS & ED will also include an off-site employee parking
program capable of accornmodating 775 employee vehicles during the peak months of
the year. These spaces would be connected to the site by a shuttie bus system to the
extent that the spaces are located beyond a reasonable walking distance.

The project parking supply will be added to the South Park Event Parking and
Circuiation Management Plan so that visitors to any of the area vernies will be offered

the greatest opportunity to find parking on the busiest event days.

The project developer currently owns or leases approximately 8900 spaces in the
vicinity of the project site. These spaces ware built/leased to support the visitors coming
to the STAPLES Center. However, even on the night of a sellout sporting event (the
highest parking dentand condition for the venug), these 5,800 spaces are only about
one-half filled. Visitors to the STAPLES Center are choosing to park off-site —
sometimes in their reserved office spaces a few blocks from the Center, sometimes in
less axpensive private lots to the notth and east of the site, and sometimes in on-sirest
spaces within a few blocks of the venue, Because of the large amount of off-site parking
now oceurring at the STAPLES Center, the project developer controls mare than enough
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parking spaces to meet the off-site demand of the LAS & ED even an the Peak Day of

the year.
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TABLE 1 LOS ANGELES SPORTS AND ENTERTAINMENT DISTRICT - LAND FSE SUMMARY

museum retail antertain @ live  restaurant multi funct  night sports ba corport  office health residentia medlcal

room  banquet theater hall cluh vanue Glub office TOTAL

oS &f =f sf af eaats =f sf sf sf sf sf st du af
Hotel 1,80 1,800  |haotsl
branguet 150,000 150,000 |hanguet
theatar 7 00 7.000  [theater
night cluks o5 000 55,000 Inight club
antertainmnt B0 000G 23,000 25,000 130,000 |entertainnint
MLGELET 25,16X) 25,000 |museumn
wisitor atir EEfE 35,000 |visitor atlr
restaurant 215,000 215,000 |restaurant
retall S85,000 S85,000 [retail
health club 125, (KN 125,000 |health club
oHfffom 165000 165,000 |office
med office 135,008 | 133,000 (rmed affica
resident A BO0  tresident
TOTAL 1,800 150,000 25000 385000 80000 F 000 213,080 25000 45000 25000 35000 163000 125000 200 135,000




TABLEZ ZONING CODE PARKING REQUIREMENTS

LAND USE ZIZE CODE REQUIREMENT
GROSS BUILDING GROSS LEASEABLE UNITS RATE NUMBER OF
AREA AREA SPFACES
{square feat} {square fzet)

Hotel;
Hotel 950,000 1200 rooms  |[Mote 1 209
Hotel 480 000 600 rooms Mote 1 109
Mesting Rooms'
Banaquet 130,000 1sp/100sf 1,500
Entertainment:
Mutt-function Hall 25,000 15,000 15p/100sf 250
Live Theater 7,000 seats 1sp/10 seats Foo
Might ClubfSports Bar 20,000 75,000 1spd1 00sf 800
Sports Half of Fame

MUselm 25,000 25,000 1spi100sf 250
Corporate Musaum 35,000 30,000 1&pd1 00sE 350
Entertainment: 80,000 T3,000 1spd1000sf 80
Food/Beverage:
Restaurants 210,000 195 000 1sp/]000=f 210
Restaurants 5,000 5,000 Note 2 3
IRetail:
Anchors + Shops 400,000 370,000 {=pf1000sf 4040
Anchors + Shops 135,000 15,000 Mote 2 g
Crffice:
Office 75,000 1sps1000sf 75
Office 80,000 B5.000 Mote 2 o4
Health Club 125,000 1spf 1000sf 125
Medical Office 135,000 125,000 Mote 2 135
Residential &v0,000 800 dwelling units | 1.23sp/du 1.000
PROJECT TOTAL 6,259




TABLE 3
LAS & ED PARKING DEMAND SUMMARY

FEAK DAY
LAND USE WEEKDAY WEEKDAY SATURDAY
5-6 Pht 8-8 PM 8-89 PM
1. Hotel -- Rooms 340 310 310
2. Hotel - Banquet/Mtg. 1,013 1,013 1,13
3. Theater 625 1,805 1,685
4. Entertainment 497 829 829
Might Club 147 446 446
Subtclal 544 1,275 1,275
5. Restaurants 319 1,170 1,178
6. Mussums 11 7 34
7. Atraction 234 151 286
8. RHetail 472 519 547
9, Health Club 396 338 20
10. General Office 161 24 11
1. Medical Office 257 38 36
12. Residential 800 300 200
TOTAL ' 5777 7,740 [REL




TABLE 4A
LAS & ED PARKING DEMAND BY AREA
PEAK DAY — WEEKDAY 5-6 PM

LAND USE WEEKDAY 56 PM
Total Spo % Employe Emp Spacas  Visitor+5%
1. Hotel — Rosms 340 0% 34 a2l
2. Hotel -- BanquetfMtg. 1,013 10% ™ a57
3. Theater 825 5% K] | 523
4, Entertainment 497 15% 75 444
Might Club 147 15% 22 131

Subtotal 844 15% a7 575
5. Restauranis 819 15% 123 T3
8. Museums 11 5% 1 11
7. Aftraclion 239 10% 24 226
& Ratali 472 20% 04 398
8. Health Club 395 10% 40 374
10. Gensral Offfce 161 0% 0 169
11. Medicai Office 257 0% 0 270
12. Residential BOQ 0% 0 840
Total 5777 5a4 5,494
Taotal Ermpioyee Farking 544
Total Visilor Parking 5,494 {Includes 5% excess for search)




TABLE 4B
LAS & ED PARKING DEMAND BY AREA
PEAK DAY — WEEKDAY 3-9 PM

LAND USE WEEKDAY 8-9 PM
AREA A
Total Spo % Employe Emp Spacez  Visilor+5%
1. Hotel - Rooms 510 10% 51 482
2. Hotsl — Banguet/Mtig. 1,013 10% 12 857
3. Theater 1,885 S% 95 1,850
4. Enterfiainment 828 15% 124 740
Might Club 445 158% g7 398
Subtetal 1,275 15% 14 1,138
5. Restaurants 1,170 15% 178 1,044
6. Museums T 5% a 7
7. Altraction 151 10% 15 143
8. Retail \ 319 20% 104 436
2. Health Club 338 0% 34 319
10, General Office 24 0% 0 25
11. Medical Cffice 38 0% 0 40
12. Residenlial 800 0% 0 B840
Total 7,740 767 7,922
Total Employes Parking 787

Total Visitor Parking

7,322 ({Includes 5% excess for search)




TABLE 4C

LAS & ED PARKING DEMAND BY AREA

PEAK DAY -- SATURDAY 8-9 PM

LAND USE

SATURDAY 8-8 PM

AREA A

Tatal Bpe % Employe Emp Spaces  Visitor+5%
1, Holel -- Rooms 510 10% 51 482
2. Hotel — Banguet/Mig. 1.013 1080 101 oLy
3. Theater 1,895 5% 85 7.890
4. Entertainment 829 15% 124 740
Might Club 445 15% B7 398
Subtotal 1.275 15% 181 1,138
5. Restauranls 1170 15% 176 1,044
&, Museums 34 5% Pl 34
7. Attraclion prli15) 10% 25 270
8. Retail 547 20% 103 459
2 Heaith Club 200 10% 20 184
10. General Office 11 | 0% 0 12
11. Medical Office 26 0% H 38
12. Residential BOCG 0% 0 g40
Total 7777 74 7,354
Total Employee Parking 774

Tolal Visiaor Parking

7,354 (Includes 5% excess for search}




TABLE 5

LAS & ED VISITOR PARKING — PEAK DAY
DEMAND vs, SUPPLY {ADJUSTED)

LAND USE FEAK PEAK PEAK
WEEKDAY | WEEKDAY | SATURDAY

56 PM g-5 FM 8-9 PM
1. Hotel — Rooms 32 432 482
2. Hotel ~- Banquetiig. 957 957 957
3. Theater g3 1,880 1,880
4. Entertainment 444 740 740
Might Club 131 388 398
5, Restaurants 731 1,044 1,044
6. Mussums 11 i 34
7. Allraction 226 143 270
8. Retail 356 436 458
g Health Club 374 319 1112
10. General Office 1689 25 12
11. Medical Office 270 40 as
12, Residential 840 240 540
Total Demand 5,494 7.322 7,354
Total Supply 5,310 5310 5,310
Surplus (Shortfall) -184 -2,012 -2.044




TABLE &
LAS & ED PARKING DEMAND SUMMARY

TYPICAL DAY
LAND USE WEEKDAY WEEKDAY SATURDAY
56 FPM 8-8 PM -9 FM
1. Hotel -- Rooms 306 454 387
2. Hotel -- Banquel/Mtg. 334 334 334
3. Theater 213 948 D48
4. Entertainment 373 822 622
Might Club 147 445 448
Sublotal 520 1,068 1,068
5. Restaurants 614 877 877
6. Muscums 11 7 34
7. Aftraction 175 113 214
8. Retail 472 518 547
9. Heaith Club 356 338 200
10. General Office 181 24 11
11. Medical Office 257 as a6
12, Residential 200 800 10 E
TOTAL 4,263 5,525 5 466




TABLE 7A
LAS & ED PARKING DEMAND BY AREA
TYPICAL DAY - WEEKDAY 5-6 PM

LAND USE WEEKDAY 5-6 P
Total Spo % Employs Emp Spaces  Wisitor+5%
1. Hotel -- Rooms 306 10% 3 2849
Z. Holel -- Banguet/Mig, 334 10% a3 38
3. Theater 313 5% 16 312
4. Entertainment 73 15% 5& 332
Night Club 147 15% 22 131
Suhiotal 520 15% 78 454
5. Reslaurans B14 5% 9z 548
5. Museums 14 5% 1 1
7. Allraction 178 10% 18 168
3. Retail 472 20% 94 296
9. Health Club 358 10% 40 a74
10. General Office 161 % 0 169
11. Medical Office 257 0% 0 270
12. Residentlsl oo 0% o 840
Total 4,363 402 4,159
Taotal Employee Parking 402

Total VWisitor Parking 4159 {Includes 5% excess for search)



TABLE 7B
LAS & ED PARKING DEMAND BY AREA
TYPICAL DAY — WEEKDAY 8-9 PM

LAMD LISE WEEKDAY &-0 P
AREA A
Total Spe % Employe Emp Spaces  Visitor+5%
1, Hotel — Rooms 45% 10% 46 434
2. Hotel —~ Banguet/Mtg. 334 1044 33 316
3. Theater 948 2% 47 045
4, Entertainment 822 15% 493 555
Might Club 446 15% &7 398
Subtotal 1,068 15% 160 053
5, Restaurants =¥ 15% 132 783
&, Museums 7 8% i 7
¥. Abraction 113 10% 11 17
&. Relail A 20% 104 436
g, Health Club 338 0% 4 3149
10. General Office 24 096 0 25
11. Medical Office 38 0% t] 40
12. Residentiaf o0 0% 0 &40
Total 5,525 588 5,205
Tutal Ernployee Parking 563
Tolal Visitor Parking 5,205 (Includes 5% excess for search;)



TABLE 7C
LAS & ED PARKING DEMAND BY AREA
TYPICAL DAY -- SATURDAY 8-% PM

LLAND USE SATURDAY 8-% P
AREA A
Total Spe % Empioye Emp Spaces  Visitor+o%
1. Holel -- Rooms 397 10% 40 375
2. Hotel -- Banquet/Mig. 3 10% 32 316
3. Thealer 848 5% 47 846
4, Entertainment 622 15% 93 856
Mighl Club 446G 15%5 T 398
Sublotal 1,068 12% 160 883
5. Restaurants 877 15% 132 783
6. Museurmns 24 5% 2 34
7. Attraclion 214 10% 21 202
3. Retail 547 20% 108 455
9, Mealth Club 200 10% 20 189
10. General Office 11 0% 1] 12
11. Medical Sffice 36 0% & k.t
12. Residantial 800 0% g 840
Tatal 5,466 565 5146
Total Employes Parking 585
Tatal Visiler Parking 5145 {Incfudes 5% excess for search)




TABLE 8

LAS & ED VISITOR PARKING — TYPICAL DAY
DEMAND vs. SUPPLY (ADJUSTED)

LAND USE TYFICAL TYRICAL TYPICAL
WEEKDAY | WEEKDAY | SATURDAY
56 PM g-9 PM &0 FM

1. Hotel -- Rooms 289 434 75
2. Hotel -- Banquet/Mig. 38 316 316
3. Theater 312 946 S46
4. Entertainment 333 555 555
Wight Club 13 3938 298

3. Restauranis 248 783 783
E. Musesums 1 7 34
7. Allraction 188 107 202
8. Retail 396 436 459
8. Health Club 374 319 188
10, General Office 1589 25 12
11. Medical Cffice 270 40 38
12. Residential 840 540 840
Total Demand 4,159 6,205 5,146
Total Supply 5,310 5,30 5,310
Surplus {(Shortfall) 1,151 105 164




TABLE 9

LAS & ED PARKING DEMAND BY AREA
PEAK DAY WITH NO CONCURRENT EVENT AT LACC OR STAPLES

LAND USE WEEKDAY | WEEKDAY | SATURDAY
5-6 PM -9 PM 3-8 FPM
1. Hotel — Rooms 378 567 510
2. Haotel — Bangueat/Mig. 1,013 1.013 1,013
3. Theater 638 1.895 1,995
4_ Enterlainment £97 g95 b
Night Club 183 405 495
Subtotal 760 1,480 1,490
5. Restauranis i 1,250 1,280
6. Museums 12 8 38
7. Attraction 2635 168 318
8. Retail 520 573 603
9, Heafth Club 386 338 200
10. Seneral Office 161 24 11
11. Medical Office 286 43 41
12. Residential 800 800 800
Total Praject 6,152 8,305 8,309




